ELT and business in the digital age: Issues, innovations and challenges
201841 B i3t + £ 47 F35 TP L £ R §
HHEREAFRFEF L F3 9o FHART RS FES

PECPBPEAE (LY HEREE LR 168 5)

2 52

2018 #5% 25p (B¥7)

8:50~9:20

g e 2 % 4 [ = 3] 48 5] Registration 1

9:20~9:30

B ¥ ;% Opening Ceremony

PP RE FRE REP K
PR FAEERBRE FliRE Kt

9:30~10:20

% 35 (- ) Keynote Speech 1

B FRTHF L R]E KR
PBEPEAER*EF L1 E REF BRE
English as Taiwan's Second Official Language: Mission (Im)possible?

10:20~10:40

& # Tea Break

Session 1
10:40~12:10

AL

AL

FAA

TR R ERTRE L OREFE RKE

CEAREEE L R E BlFor
Absence/Presence: The Metonymy in D.H. Lawrence’s “the Odor of

Chrysanthemums”

CER RSP E A R
A study on the Differences in Composing Request Refusal Emails

between the Natives and the EFL College Students in Southern Taiwan

MpafrE-Fe2F8 0 v 6 712

The Effects of Language-focused Writing Tasks on the Complexity of L2
Writing in a Sophomore Writing Class

PHFEAFRT BFALT HRGF #212

PHEREF R FFFLT MEF BlRER

An investigation of Taiwanese EFL university students’ acceptance,

attitude and behavioral intentions of mobile learning




2

2018 # 5% 25p (2¥71)

T2-406

E- RO

A

w A A

F A A

w® A

Rid ¢ PHRAFRARTIEEY 4 8% Bl

PEPEF R 2F 0 Ry L2

AR E  EE L hE R Bl

PEPHE TR 3k Fug PEER

Exploring the Influence of Atmosphere, Consumer Emotion, Perceived
Value and involvement on Purchase Intention-In Case of Cosmetic
Counter

LA~ Fgygmg & Ignatius Purba 7 3 2
TH-~Fg5yemg k AriaW. Utama # 7 2

T~ F5¥ g2y 5 Massoud Moslehpour B4 32 %3z

The Mediating Effect of Green Perceived Value, Trust, and Customer
Satisfaction toward Green Purchase Intention: The Case for Pertamax

Ecosave Customers in Jakarta
CREE S S EEE FIE £ X

R EiFHRFTE 0 7~ xR

A Genre Analysis of Ceremonial Talk in MICE industry
NE XA BFm2 i 14 dpF

International Conference Practicum: A Case Study

T2-406.1

ERT RO

CE

® kA

#E A

FiE? A FARF L MRE K

PHPEAFR*BF L RFE P2

PHPECERT B3 8 FFF BlRR

Wz o? PERAFRET LML F £ BlRE

HET S S RN s N P e

Exploring Self-efficacy and Anxiety Level of EFL Students on Foreign

Language Learning

Rz 2 HfFE~FR*EF 0 Fleg #2124

Rz ZHp - R 533 ¢ Bk BlER

Analysis of Error Code Feedbacks on Taiwanese EFL College Students’
Writing and Attitudes

Rz 2Hpg SR BF L FEP P2

Bz 2P FR* 25 % B2 A2

2




2018 # 5% 25p (B #7)

EE

CEESTET LI
R 2 R #E L plap P2
CREESIN TS § R S LT S

A Preliminary Study of Pronunciation between Malaysian English and

S
ﬂ\w-

A YA

American English

GRS § R - F T T e

Bz or PR gRr 85 g8 712

A Comparison Study of Buxiban’s Learning between Hong Kong
and Taiwan

Poster
Session 1

10:00~11:00

T2-407

7355 4 (1 = ) Poster Session 1

e

e

w &

w &

w &

w &

w4

A

o PHEAERY BFALT L pE A2

A Corpus-Based Study of the Top 20 TED Talks From 2008 to 2018
PREARRY BFALT RV AL

A motivation Perspective on the Effects of Video Learning in

English Pronunciation

BOPRAERTEEL LS P
2o P BT BF 0k RF O PR

A Case Study of Implementing Flipped Instruction / Learning in an
EFL College Speaking Class

GRS E R EE L FEE P
LA F g

Taiwanese Students’ and Foreign Students’ Perceptions of

=T %
# F%’j AN

English Medium Instructions (EMI) in a Technological University

BoPEAB R EE L Sm A2
FoPRAFREY BE L B PR

A Study of the Use of Interactive Whiteboard in EFL Classrooms

B oo AE AR BF O R4 T2

A Corpus Analysis of Elementary School and Junior High School
English Teaching Recruitment Test

2o PHAFRY B hiREF A2

A Study of Reading Strategy Use by University Students in ESP Reading

12:10~13:20

£ 4 Lunchtime




ELT and business in the digital age: Issues, innovations and challenges
2018 B 14+ F R HFFIFE
PEPEAERPEF 4 - F3 o FHARE PR AL FE
FERCPBREEAE ($7 7 FEFEE LR 1685)

AR

2018 #5538 25p (R¥7)

13:20-13:30

g2 g 4 [T = %) 4F 3] Registration 2

Session 2
13:30~15:00

wAA

wA A

FAA

CEEAEFEE Fa-d SUE S N E 3
il B BEE kL RN R

Learning through English News from Freshmen’s Angle: What
the Teacher Can Do to Help

Bl 2R Y B T R
RZZHPHAERY EFFLTILE A2

A Study of Students’ Perceptions towards Collaborative
Strategic Reading in EFL Context

LA g myar a8 12

Lid 2 g2 g T IR

EFL's Students' Anxieties towards Paired-Oral Testing

B GAPEA B R S AR P

CENER LR § RN S FUER: T E e

A Study of Audience’s English Learning Motivations and Needs
on Watching English Learning Television Channel ELTV

T2-406

e
E
>~

N
DY
s

>~

AL

HA A

);}}%\&

B g f*‘l:}i* Fh* 1L KET R#
BAFHL A ER*EF L s RE AT 2
Second Foreign Language That Most Students Want to Learn and
Their Motivation
PHAES TR BF 0 X FR HERE
PHAEAERY BF BT P12
Writing Effect of Automated Writing Evaluation and Revision
on Learners' writing performance in a EFL Writing Class- A Case
of University of Technology in Central Taiwan
> 2 HpAHE A FRY BFF T BHA R 8K
- i%#ﬁi#i R EFEL T AT FY A
Employing Studio-based Communicative Language Teaching (CLT)
to Improve EFL Learners' English Oral Speaking Proficiency
Bz 24P Hc FRY hF kBt Fy
CEESEE AR SR PN F At
Effects of Flipped Classroom on EFL Graduate Student’s Translation
Competence




2018 #5535 25p (B#T)

T2-406.1

ENTREE

w A A

EE

F A A

F A A

FEAFERFCE L 7 RE BERR

B o LB PRI < Fibg A

The Pronunciation of English by Vocational College Students in Taiwan
BB R mE R FER Py A

OB FEY BE 0 TF R AlRE

Pre-service Teachers’ Perspective Regarding Their Roles in the

Teaching of Language

L~ FRTPHE L FFE 2

AL B RTFHE L AT R

The Effectiveness of Learning Collocation via LINE, a Social

Application

CEEER R S S AN C R ]

R 1 AR IR S i

A Corpus-based Study of Discourse Marker Like in Academic

Spoken Discourse

Poster
Session 2

14:30~15:30

T2-407

7 358 % (™ = 3#) Poster Session 2

w4

FEA

® kA

® kA

CIRRES N 9/ R l‘ﬁ&%ﬁ el A
Differences and Difficulties in Teaching English Vocabulary
with Phonics for Elementary School and Cram School Teachers

[RE ok I#’?;%F’{ ORI B R
B F R EEA L 2 GkE £
PP BT EFAY T M B L
BRI E B FFEF LT SRl 4
ERPHE R FEAT T FER 8L
kP F Ry FFAL e LRk £

B AT R BEAY T Sk £L
Application of Board Games and Field Trips in Flipped Classroom

B EA Y RET 8§ EY Bk
B oo FAE S FAOET  MEE KR
A Study of English Instruction in Preschools

BREFRY G PR A2
PHFHEAFRT 237 IR BlEE
PEPHEF T 3, Fug PEER
Exploring the influence of Luxury Brand Perception, Perceived
Value, Vanity and Trust to Customer's Purchase Intention




2018 #5535 25p (B#T)

- In the Case of Designer handbags

B FEFREY e LER A

3T L E ORKET

An approach in using illustrations and other visual stimuli in
second language acquisition

The illustrations used will be taken from the book Practical
Audio-Visual Chinese 3rd Edition

DR E R FF ), Fak P2
PIEREFRY 25 8 ¥ 72 i@

PP F* #3558 FuR PR

The Relationship between Consumers' Recognition of Service
Quality and Repurchase Intention in Intelligent Unmanned
Convenience Stores — Consumer Innovativeness as Moderator

PHALS TR B3 Hivg PERE

DA R EE L LR P

A study on service quality, customer satisfaction and customer
loyalty: airline type as a moderating variable

15:00~15:30

¥ # Tea Break

15:30~16:20

L A%# (= ) Keynote Speech 2

PREZEHPRE AR TRER L AL E B KK
DEHRRIE R A i E M R BIRR
: Best Practices of CRM Application in Manufacturing & Service

Sectors

16:20~16:45

B ¥ ;% Ending Ceremony

FACPBPEFRT HF L KA KR




ELT and business in the digital age: Issues, innovations and challenges
20184 B 14+ F R HFFFE
PBRAEAERTEFF L -FIT I FHATE IR LR
FERCPBREEAE ($7 7 FEFEE LR 1685)

B A2 2018 # 5% 25p (LA #7)

A ¥ 5 73 Invited Speakers Session

10:30~10:40 | ¥ F ke [} = 3] 4 5| AMI Registration

AMI FORUM I
i#@A 1 GoStudy £ FE A E A WE2 Kk Sonia 2
10:40~12:10 £ 5 LA BRI ERTEE L HRE BlkE

WAL AP BEATE A 4 2 AT A+

A ¥ 9 733 Invited Speakers Session

\AN—12- EX
13:00~13:10 R [~ = 3] 4 3| AMI Registration

AMI FORUM 11
A4 ERBREARE ke BE
1310-1410 2 H M| s cPHARAERT HEL EEB HEKE

HOAL T RAEE G TR SR AECE A | F A il

AMI FORUM I11
AR e FERQIRTBE S H KFLE
14:20~1520 12 AB | s i pBERAERT KL T SR

WO e FEFESLAIEER-FLEZF A S a4




